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Citea Outdoor

OBJECTIVE SOFTWARE

Revitalize the outdoor product range of Seraplastic
Citea by highlighting the features of a premium
product. Build a compelling communication strategy
that can effectively present the world of pergolas

to a high-spending target audience.

Adobe Photoshop Photo retouching of product images and banners

Adobe Lightroom Product photo editing

Figma ADV campaign Landing page prototyping
Wordpress ADV campaign Landing page implementation
. click and discov.er the pro.jec’E on - Elementor ADV campaign Landing page implementation
www.valeriocaglio.it/progetti/citeaoutdoor
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citea outdoor Catalogues Social media content Visual identity icon
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Citea Outdoor is Seraplastic's new brand
dedicated to outdoor shading structures.
Launching the full product line required a
comprehensive communication effort aimed at
building a strong, recognizable, and coherent
visual identity.

Technical catalogues were created for the
products, along with brochures for the three
flagship items, ShadeKlima, RollShade, and
KlimaGlass, social media content for the launch,
and all visuals for the advertising campaign.

To support online communication, a landing
page was developed focusing on products and
promotional offers for the launch phase.

The unifying element of the project is a deep blue,
chosen as the dominant color to evoke the natural
environment in which Citea Outdoor structures
are placed. This shade is consistently applied
across both printed materials and digital content,
ensuring visual coherence and continuity for the
brand story.

The layout of all editorial content follows a precise
and modular graphic language: blue pages
introduce product families, dark gray pages focus
on individual structures, and white pages are
reserved for technical datasheets.
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Citea Outdoor social media content, published on  Posts showcase the full range of catalogued

Seraplastic’s Instagram, Facebook and LinkedIn structures, complemented by targeted insights
pages, maintains visual and stylistic consistency on individual products. The development of social
with other brand’s materials. Colors, fonts, and content was managed at every stage, from initial

graphics faithfully reflect the identity established planning to the writing of all accompanying text.
for the catalogues, creating a cohesive narrative
across offline and online channels.
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"Discover your new oasis of relaxation": [ ' ‘\
the social campaign for the launch '*
of Citea Outdoor, dedicated

to bioclimatic pergolas

Seraplastic's official channels, a social campaign titled
“Discover Your New Oasis of Relaxation” was conceived
and executed, running on Facebook, Instagram, and
Google Ads. Unlike communications targeting professional
audiences, this campaign is aimed at a B2C audience, with
the goal of directly engaging end customers.

In parallel with the launch of the Citea Outdoor line on /

¢’ Learn more

All social content links to a dedicated landing page on the
official website, where users can explore the products’
technical features and view all details of the ongoing
promotion. The campaign also provided an opportunity
to strengthen the brand'’s visibility within the consumer

market. -'
B s —

Swipe up to view form

Valerio Caglio
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The landing page linked to the campaign content,
dedicated to pergolas and bioclimatic structures
and hosted on seraplastic.it, serves three main
purposes: to clearly present current promotions
and the models they apply to, to describe the key
features of the products, and to guide potential
new customers to a contact form for requesting
technical and commercial information.

The page was built using Elementor for
WordPress and integrates a form connected to
Mailchimp, designed to activate an automated
lead management system. Once the form is
submitted, the system automatically sends

a confirmation email to the contact and
simultaneously forwards all necessary information
to the technical-commercial team to initiate the
quotation process.

Valerio Caglio Portfolio


https://www.seraplastic.it/promo-pergole/

o i

Vetrate panoramiche

o = ShadeKlima
5 H O 5 8B A
orfgguraricn Capilnyp meuzes

citeq outdoor

Soster"uibilim_ _
sinonimo di innovazione

P —
RolGhads W i 5.BS0 00

[ e P

B HE

WSS S

1230 mhwrd o F Cysrian pEpinrs SH AD‘E PAEK PHD

-~ ot Al {1 ur [iveso
ana W

;ﬁ_z' og
= | KlimaGlass
C 1 | . |



1

Strutture

prgria Peoximutche | Webrls panrrarmeche | Orstrsggars | Ve

8 [eTRICE Lawiteruicha S HAD EPAC H

. p=— P
Erume e P i 3 o - f <] ] 1

Ceior iruttrs

—

onfguracon daponiil

citea outdoor

|

| progmiic Crarateta Forufiur s S LT oy ool priaaiiG

== == - - ama

S = e

e s e S
i i ot 2 . s e AR
5P i 3 RHIG =

g - i [ e m

R R - o = .

b ] D T =3 Rl e e "
p—— i

— W P
P r— m P13 e,
. " T s . —

— S b kbt L i RS10 et
Lo ok 4 M) Neieade fmart T

S e e rm K -

S e e g MG

B8 -t e I & — g
=F. - e | S ——

B30 T, i =
P B, e R e el

K rr— = S o —
- T A pes VEID TR
e R e e L a VN ———wm

KD B aF L = rr—

Cciteq outdoor

Lol & imama il

ew -

- ! | I I |
- .. AN
[ )

| -

RollShade




Citea Outdoor 12

The photographic documentation of Citea Outdoor products highlights
the benefits of installing a shading structure in outdoor spaces,
focusing on details, colors, materials, and the ability

to control light in the environment.

The entire Citea Outdoor photographic archive
was created to establish a comprehensive
visual database to support the dealer network.
The shoot covered all catalogued structures,
documented through a combination of aerial
shots and detailed close-ups.

Photography was carried out using a DJI Mini
3 Pro drone to capture panoramic views and
contextualize the structures within outdoor
settings, and a Leica Q camera to highlight the
technical details of the products.

Each image was carefully post-processed to
achieve high-quality results suitable for both
online and offline use. The final output was also
optimized for large-format applications, such as
roll-ups and exhibition materials.
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Seraplastic | Project's info

Seraplastic

OBJECTIVE SOFTWARE

Build and strengthen the communication channels of
a leading company in the window shading systems REBIRERE 5o e content design nd cevelopment
sector, creating a coordinated brand image that can

scale across all active touchpoints: social media
channels, the corporate website, commercial and

Adobe Photoshop Product photo retouching

Adobe Lightroom Product photo editing

. . . . . . Figma Prototyping of the website www.seraplastic.it
editorial materials, and offline communication.
Wordpress Implementation of the website www.seraplastic.it
. click and discov?r the project.on . . Elementor Implementation of the website www.seraplastic.it
www.valeriocaglio.it/progetti/seraplastic
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Seraplastic 15

The complete management of Seraplastic communication, a leading company
iINn the sector of shading, filtering, and thermal insulation systems for indoor
and outdoor environments.

Developing a communication strategy for a
company like Seraplastic is both a challenging
and inspiring task, a process that began almost
two years ago and is still ongoing, with the

goal of creating a cohesive and consistent
communication system.

The first step was the creation of the new
corporate website, designed as a true business
card: comprehensive, detailed, and informative.
During this phase, the new brand claim was also
defined, “ll tuo comfort, al centro del nostro lavoro”
later translated into English as “Your comfort. Our
work.” From this, a coherent visual identity was
developed to unify all company communications.
The brand’s storytelling then expanded to the
official social media channels, where Seraplastic
shares updates on projects, products, training
activities, and participation in trade fairs and
industry events.

The new corporate claim was also promoted
through advertising campaigns in national Vi -
newspapers such as Corriere della Sera, as well Tende Veneziane Tapparelle SpECIHll
as pitch-side banners at the Atalanta football Reglare onentirol ceconla Propviotauniche pé peestazioni slevate
stadium, where the company sponsors the first — -

team, giving the brand significant visibility in the
sports landscape.

SYSTEME
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The company website offers a comprehensive
overview of Seraplastic’s products, activities, and
services. The “Professionals” section is specifically
designed for designers and retailers, showcasing
all dedicated services. Within this area, a protected
access zone allows users to download all technical
documentation.

The website's development covered every phase,
from structuring the site map and defining the
content hierarchy to selecting photographic material,
choosing fonts and color palettes, and establishing
the brand’s tone of voice. The site was also designed
with a fully responsive layout, ensuring an optimal
browsing experience across smartphones, tablets,
and desktop devices.
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The institutional line covers trade fairs, industry

Trade fairs and events organized by Seraplastic,
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to be featured both on social media and in the
“News" section of seraplastic.it website
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The work carried out on the company catalogues
aimed primarily to standardize the style and
visual storytelling of all editorial content,
ensuring consistency and recognizability across
Seraplastic's communications.

Company
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wvislodl chea da oltre 60 anni fanna parte
dedia nostra politica amandale

The variety of formats and diversity of
communication goals made it possible to
completely rethink the company’s institutional
narrative, leading to the development of new
editorial tools for Seraplastic. Among these are
the company’s first-ever corporate profile since
its founding, as well as a range of new materials,
previously missing but essential for commercial
use, esigned to improve the effectiveness of sales
processes and facilitate communication A . = - j
with end customers. (LN B i | | .
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Fuorisalone / Project's info 21

Fuorisalone

OBJECTIVE SOFTWARE

Design a cross-platform communication strategy BN -t brochure design and development
for the "Architecture of Light” event by Citea Living
and Outdoor at Fuorisalone during Milan Design Week
2026, developing a visual identity consistent

with the event theme: light management in indoor

and outdoor environments thanks to Citea. R "o tandna Tege

Wordpress Implementation of Event Landing Page

Adobe Photoshop Event photos retouching

Adobe Lightroom Event photos editing

. click and discover the project on

: S Elementor Implementation of Event Landing Page
www.valeriocaglio.it

Valerio Caglio Portfolio


https://www.valeriocaglio.it/progetti/citeaoutdoor/
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The event's online development is structured
across three different touchpoints: a dedicated
landing page, a homepage banner on the
Seraplastic website, and a page specifically
designed for event lead collection.

The landing page presents the two main focuses
of the event, light management in indoor spaces
and in outdoor environments, and showcases
the four featured products: roller blinds, Venetian
blinds, pergolas, and glass enclosures. The
homepage banner, active from one month before
the event until the end of Design Week, draws
attention to the initiative, while the form is a
dedicated page where visitors can enter their
personal details upon arriving at the location.

All three assets were designed in Figma and then
implemented using Elementor in a responsive
format. In addition, the form is integrated with
Mailchimp automation software, which transfers
all collected data directly to the company’s CRM.

Valerio Caglio

Landing page
dedicated to the event
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Home Page Takeover
www.seraplastic.it Website

seraplastic.it

seraplastic | citea

| 'architettura
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Malana Demgn Week 2026
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Contacts registration
Form
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seraplastic.it 6

seraplastic | citea

L'architettura
della Luce

Milano Design Week 2026

Compilail form e accedi all'evento
Nome *

‘ Nome ‘

Cognome *
l Cognome ‘
Azienda

‘ Azienda ‘

Ruolo

l Ruolo ‘

Provincia * o
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https://www.seraplastic.it/mdw2026/

o5 Aprile 2026
Er;‘agq?gam ﬁgﬁ;ﬁ.lﬁ"' a/% - Mnlano

ﬂ Liked by serbloc.it and others

Luce

' tuo spazio Outdoor

i tenda é realizzata su misura ol

Jgﬂl elemento offre varie HOSSIDI a
rsonalizzazione per inserirsi

*rnuma con I'ambiente circostante.

The social media content created for the
Instagram, LinkedIn, and Facebook channels

24

posts are developed to highlight the key strengths
of each line; on the other, individual focus

@seraplastic, as well as for the Instagram account  products featured during Fuorisalone, such as

@citea.it, presents both the Living line
for interiors and the Outdoor line for external
spaces in their entirety. On one hand, carousel

bioclimatic pergolas, Venetian blinds, and roller
blinds, are explored in detail, emphasizing the
characteristics of each light management system.

Tende a Rullo LUC@

Dove la luce incontra il design | | tuo spaZi'ﬂ Livi

) @ 7 - © 7




The editorial presentation materials describe
the two product lines, providing an introductory
overview suitable for both B2B and B2C
audiences, both of which are among the visitors
to the Fuorisalone exhibitions.

In particular, the brochure dedicated to the
Outdoor world presents all six shading systems
for outdoor light management (Pergolas, Glass
Enclosures, Pergotenda systems, Shading
Structures, Sails, and Awnings). Meanwhile,
the brochure dedicated to the Citea Living line
presents Roller Blinds and Venetian Blinds,
introducing on one hand the four fabric ranges
for roller blinds and, on the other hand, the five
options of adjustable blades for the Venetian
system.

Valerio Caglio
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Serbloc

OBJECTIVE Adobe InDesign Editorial product design and development

Design a multichannel visual communication strategy Adobe llustrator 300 ety sppectone
for the new contract service by Seraplastic Citea.
Define a narrative tailored to construction companies,
architects, and designers, going beyond the promotion

SOFTWARE

Adobe Lightroom On-site photo editing

Of individual prOdUCtS and highlighting professional Ao.lobePremierePrc.) Editir.mgofconstructionsi’fevideofootage

services and a wide portfolio of large-scale projects. R et FroienneBrsameet
Wordpress Website implementation for www.serbloc.it

. &mm?\f:feo:ieggggﬁfi:?progettilserbloc Elementor Website implementation for www.serbloc.it

Valerio Caglio Portfolio


https://www.valeriocaglio.it/progetti/serbloc/

Serbloc [ Project's touchpoints

Social media content Company vehicles Catalogues

o
Il vano finesira ded tuo progetts

e T e R ]

Trade fair stand graphics

Construction site

Website | Logo
P banners

2erbloc

by seraplastic | citea

S-Frame line logos Document folders

Products Icon

=~'Frame

|
|

Constructic




Serbloc

In 2024 Seraplastic decided to strengthen its

A d iSti n Ct ive a n d reCOg n i Z a b I e Vi S u a I offering by launching a new brand dedicated

to suppor building industry professionals.

identity to represent Serbloc, the osined o conatietion cumpanios desgners,

and architects, with the goal of providing a

SerVice for integrated WindOW Opening comprehensive and integrated window system.
management dedicated to the building brand's entie sommumcaton autogy brand
site environment.

Valerio Caglio
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image and website were developed and initially
promoted through Seraplastic’s social media
channels. Subsequently, communication moved
to a dedicated proprietary account for the new
brand.

In parallel, a continuous documentation process
was established for all Serbloc construction sites:
each project is presented through images and
videos self-produced by the company.

Portfolio



Serbloc

serbloc.it is the go-to reference

for the client: a comprehensive portal
where you can see all products and
services made to measure for architects.
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Il monoblocco coibentato
dalle massime prestazioni

Scegliere S-Frame significa integrare nel vano
finestra una seluzione progettata per migllorare
sostenibilita ambientale ed efficienza energetica
delledificio.

Residenza Fiumi

Via Lionello Fiumi - Mori (TN)

Scopri Serbloec

La gestione del vano finestra in-ogni
fase del progetto, per | professionisti
del settore

Linserimento nel vano finestra ottimizza la gestione
del nodi primario {tra muratura e controtelaio) e
secondarnio (tra controtelaio e serramentol,
affrontando uno dei punti pit problematici per la

dispersione energetica.

Per "Residenza Fiumi’, a Mori (TN) in Via Lionello
Fiumi, il team Serbloc sl e occupato della
progettazione di 1129 moneblecchi S-Frame Pro per
tapparella, dotati dellesclusivo sottobancale Pro.
disponibile anche per alzanti scorrevoli, abbinati a
115 avvolgibili in alluminio coibentate con profile
Mignon adatti allavvolgimento ridotto.
Rappresentano la scella ideale per situazioni in cu
richiesto un cassonetto ridotto per aumentare la

R L R I ) | L SR | R [y S p_———— 1 S

Il monoblocco garantisce leliminazione dei ponti
termici. punti vulnerabili delledificio in cui si verific
dispersions
di calore.

e o
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to the insulated monoblock, the technological
core of the Serbloc system. The site's architecture
is completed by the “Events”, “Contacts”, and
“Download” sections, providing company
information and access to resources.

The website has been designed to guide industry
professionals in exploring Serbloc's services,
products, and the benefits of its solutions.

The “Serbloc” section highlights the brand’s
strengths, with particular focus on the added
value of working with a single point of contact.
The "Products” section contains detailed
descriptions of all compatible systems, with a
deeper focus on the “S-Frame” section, dedicated

The website is fully responsive, optimized for
browsing on smartphones, tablets, and desktops,
with every detail adhering to the brand’s visual
identity guidelines.

[ 728

m serbloc.it W serbloc,it

Bologna Fiere

SAIE 2024

Dal g al 12 Ottobre 2024. a Bologna Flere, si € tenuta
ledizione annuale di SAIE. la fiera delle costruzioni.
Con oltre 560 aziende presenti ¢ pil di 40.000
visitatori. rapprésenta la manifestazione di
riferimento per il settore delle costruzioni in Italia

Maggiore praticita grazie al
rivestimento in fibrocemento

Lobiettivo di ottimizzare ulteriormente le
tempistiche di lavore in cantiere ha portato allo
sviluppo di 5-Frame Fiber, il monoblocco

colbentato pre-finito.

In tale contesto @ stato presentato Serbloc. il servizio
di gestione del vana finestra, al fianco di progettistr,
imprese edili e studi di architettura e i nuowvi sisterni
S-Frame Pro, Fiber, Fire e Smart per lisolamento del
foro finestra.

Fiber porta a un altro livello uno degli aspetti chiave
della linea 5-Frame, la praticita.

Lo strato di fibrocemento presente in alcune
componenti del sistema, permette
un'ottimizzazione di tempi e costi, semplificando
le procedure successive allinstallazione del




Serbloc 30

@serbloc.it offers a detailed
account of all the construction

sites where the company
collaborates as a partner.

Serbloc Instagram profile has been designed to
provide, on one hand, a continuous and up-to-
date account of all active projects, and on the
other, a comprehensive overview of collaborations
within the construction sector. It functions as a
constantly evolving digital portfolio, highlighting
both the partners Serbloc works with and the
company's reliability.

Each project is documented through a dual
narrative format: a video featuring aerial and
overall shots of the building, and a photo carousel
that delves into the details of the work, focusing
on both the products supplied and the Serbloc
technical team's on-site interventions.

Nearly all content is produced in-house, using

a Leica camera for photography and a drone for
aerial footage.

Valerio Caglio
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https://www.instagram.com/serbloc.it/
https://www.instagram.com/serbloc.it/

Serbloc

Serbloc's services
are presented

to clients through
different promotional
brochures.

Alongside a detailed technical catalogue,

which illustrates all wall configurations and the
available product variants according to different
construction types, an introductory brochure has
been created to clearly present the advantages of
the Serbloc solution. The brochure also includes
short descriptions of the main window-opening
components offered with the Serbloc system:
roller shutters, sun breakers, roller blinds, insect
screens, and monoblock systems.

In addition to the two main documents, two short
leaflets have been developed. These briefly
present the Serbloc service and the S-Frame
monoblock, the flagship product of Serbloc's
integrated window-opening supply solution.
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Un pacchetto completo
per il vano finestra

Tapparelle
Frangisole
Tende a rullo
Zanzariere
VMC
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Un pacchetto completo
vano finestra del progetto
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Valore D | Project's Info 32

Valore D

OBJECTIVE

SOFTWARE

Social media content development

Develop visual content consistent with the coordinated Adobe InDesign  SoC' mediacontent development
identity of the association and its owned brands
Inspiring Girls and Wanter across existing touchpoints,
document corporate events, and design custom
graphic assets for new initiatives such as live events,

Adobe Lightroom Event photo editing

: . ; Adobe Premiere Pro Editing of "Direzionari" video footages
podcasts, or social media campaigns.
. click and discover the project on
www.valeriocaglio.it/progetti/valored
Portfolio

Valerio Caglio


https://www.valeriocaglio.it/progetti/valored/

Valore D [ Project's touchpoints

Events photographic Social media visual design for We Stand 4 STEM campaign Layout design for the strategic plan
documentation

Vo, Bt

-

Gander Gop
nedle STEM
Te3 i prorea pordgp el L
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15 1

re g ot b i
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Branding
Valore D Live

Logo design

o . for Obiettivo PMI
Direzionari

video content

Obiettive)

valore®.

LA DIRETTA
S>1A PER INI

= _ _ Social media content
8 Marzo: nan pii UnuNica storia for Valore D, Wanter, and Inspiring Girls

Event by Valore D

Valerio Caglio

33

Branding From CEO to CEO

Cristiana Scelza
Fismcde e
Waew [1

In compagnia di Cristiana Scelza

Collaboration in developing texts
for the new valored.it website

Una continua formazione @

la chiave per cambiare il
futuro

Crescita, dialogo, valorizzazione delle
diversita: le attivita formative

alorw O ahlipa Minclislone 18 Toreazlons ded it @lls a7 sne areos ahe prormeane »
il SThikdEle 10 §rEds d wBEAEES e Tl H pafiEEhd UERuRS dalll 1AE 0k frdilEs
CONFRCUDE O UN 0 ReTear O ariende, Tredeemdn & comironns ra persons & AR
craww conbeeil Inclusbd
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Valore D

From CEO to CEO: Valore D's new podcast where voices from the community
of CEOs of member companies discuss the latest news on D&l topics.

From CEO to CEOQ is a new initiative designed for
members of the CEO Community of Valore D’s

member companies. It consists of short podcast
episodes in which top corporate leaders discuss
topics related to diversity and inclusion, using a
direct language and an experiential approach.

From CEO 1o CEO

SSilvic De Dominicis
lbal Commercial Vieo Prosidont
Strateqic Partnoership
whnson & Johnson

Paolo Gallo ) g & .
A Cristiana Scelza Stefano Venier
donte TR CED

CED
ltolgos Prosidont
Valore D

N N

In compagnia di Cristiana Scelza @
From CEO 1w CED

LoD o G o

Valerio Caglio
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Posts
valored _ulfciale

. valored ufficiale

From CEO to CEO

=it

e

lalore D condividere

§86 le principali piattaforme.

O Q & V1 N
valored_ufficiale Fuori 0ggi una nuova puntata del podcast di Valore D
“From CEDQ to CEOQ".

In questo episodio incontriamo Stefano Venier, CEQ di @snamchannel.

Insieme al nostro ospite abbiamo parlato di organizzazione
multigenerazionale e sistemi di impresa. Stefano Venier a partire dalla
sua esperienza in Snam, riflette sull'importanza dell’armonizzare le
relazionl in azienda.

"Ascoltare per capire” & la chiave.

“From CEOQ to CEO - il Valore D condividere” & un podcast nato dai CEQ
del network di Valore D e per i CEQ. Ciascuna puntata, attraverso una
testimonianza, & volta a creare nuovi spazi di confronto e discussione
su come la DEI pud cambiare il mondo delle organizzazioni.

Il podecast From CEQ to CEQ e disponibile sulle principali piattaforme di

Q @

Valerio Caglio

R

. valored_ufficiale

In addition to designing the logo, the entire
coordinated image of the format was developed.
The work also included the development of all
graphic content for feeds and stories, designed to
support the launch of the episodes on social media
and strengthen the visibility of the initiative.

Posts

valored_ufficiale

= -
el
=18

ana Scelza

CEO to CEO
WEIEIEE S ieondividere

Qs Q1@ Y 2

valored_ufficiale |, Fuori oggi il primo episodio del nuovo podcast di
Valore D “From CEO to CEO - Il Valore D condividere".

Il podcast si propone come spazio di ascolto e diriflessione su tutte
quelle tematiche riguardanti non solo il business, ma in particolar modo
il benessere delle persone che lavorano nelle e per le imprese.

Promotrice del progetto & Cristiana Scelza, presidente Valore D, che,

Posts
valored ulhiciale

. valored ufficiale

39
oE9

non sono negativi

di per se, ma dobbjamo
essere consapevol
che ci fanno prendere
decisioni sulla base

:‘-.‘:'.I ) -
attraverso le quali
{={aln

valored_ufficiale From CEQ to CEQ, il nuovo podcast di Valore D, torna
CON un NUovo episodio.

Ospite della seconda puntata Silvia De Dominicis, Global Commercial
Vice President Strategic Partnership Johnson & Johnson.

Capitale umano e organizzazioni e il tema della chiacchierata in
compagnia di Silvia De Dominicis, che, a partire dalla propria esperienza
in Johnson & Johnson, riflette su come strutturare strategie di impresa
che facciano della valorizzazione della diversita di genere il loro centro

"From CEO to CEOQ - il Valore D condividere” & un podcast nato dai CEQ
del network di Valore D e per | CEQ. Ciascuna puntata, attraverso una
testimonianza, & volta a creare nuovi spazi di confronto e discussione
su come la DEl pud cambiare il mondo delle organizzazioni.

Q

35
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Valore D

36

Faithful to the colors of the association’s visual identity, the style of the content
developed specifically for Valore D Live draws on the neon light effect
and the shapes of the company logo to be eye-catching and distinctive.

Valore D Live is the new series of free live-
streaming events broadcast on the association's
social media channels, Facebook, LinkedIn, and
YouTube, dedicated to topics of diversity and
inclusion.

The work focused on creating a distinctive brand
identity that reflects Valore D's visual style while
introducing immediately recognizable elements.
From the logo to social media post graphics,

from website news and registration forms to the
visual assets used during the live broadcasts,
every element was designed to be part of a
cohesive and recognizable visual ecosystem,
while establishing a unique stylistic identity for the
format itself.

Valerio Caglio

valore?

§iiRRZ0

LIVE STREAMING

000

8 marzo: non mf.l un'unica storia
Event by Valore D
Mar & 2024, 4:30 PM CET

B Online - Linkedin Live

Comments Networking

valored.it

valoreP

Home > Magazine > Genere >
Valore D Live. B marzo: n...

VValore D Live. 8 marzo:

non piu un’unica storia

Evento

valoreD

S MARZO

LIVE STREAMING

QUANDO

valoreP

LA DIRETTA

8 marzo: non pil un‘unica storia
Event by Valore D

B Mar 8, 2024, 4:30 PM CET

B Online - Linkedin Live

r 3

Comments Metworking

Dal 20-06-2024
al 21-06-2024

Valore D
43,330 followers
T - @

Iscrivali subito:; https:/finkd.infePwllekah

“Cuando ci rencdiamo conto che non esiste mai un‘unica storia,
rncenguistiamo una sorta di paradiso”,
Chimamanda Mgozi Adichie

Il percorso verse l'equilibric di genere € stato scandite da grandi
conguiste da parte delle donne, ma la strada & ancora lunga, Le
mingranze etmco cultural in lRalia rappresentanc il 7% della popolazione
italiana, ma spesso il loro punto di vista non viene incluso nella
narrazione comune, Cosa significa uguaglianza di genere? Quali diritti
sono ancora in discussione? Per rispondere a gueste domande e
costruire una socletd eqgua e paritaria, & necessario dare spazio a una



Deeply [ Project's Info

Deeply

OBJECTIVE

Develop an online platform for mobile devices

that can serve as a safe space for LGBTQIA+
individuals who do not have reference figures

or environments where they can explore their sexual
orientation or gender identity: a secure environment
for a personal journey of self-understanding.

click and discover the project on
www.valeriocaglio.it/progetti/deeply

SOFTWARE

Figma

Mobile application prototyping for deep.ly


https://www.valeriocaglio.it/progetti/deeply/

Deep.ly was created with the goal of building
a complete and safe ecosystem where queer
individuals can feel welcomed, heard, and
supported throughout their journey of self-
understanding and awareness.

Deep.ly is designed for those who struggle to
accept or understand themselves, often feeling a
sense of inadequacy when comparing themselves
to their peers. Within the app, users can engage

in four types of dialogue: a dialogue with
themselves, through daily reflective questions
presented as Cards; an exchange with other users
in the Community section; or conversations with
Mentors, professionals specializing in topics of
sexual orientation and gender identity. Finally,
users can interact with Khelp, a conversational

Al entity always available to guide them through

a personalized reflective journey, drawing on the
platform'’s existing content.

The visual design is inspired by a powerful
metaphor: just as a person dives deep within
themselves, the app invites users to immerse
in marine environments, every graphic element
evokes the depths of the ocean.

Valerio Caglio

18707423 e,
Qual & stata l'ultima volta
che ti sei sentita
completamente a tuo
agio? Con chi eri?

Credo sia stato qualche giormo fa con
mia sorella Lidia, quando le ho spiegato
tutti | problemi e | pensien che mi girano
per la testa nellultimo periodo & che
soprattutto mi impediscono di stare
realmente bene. Quando sono con lei
sento di poter togliers qualungue
barriera o maschera e riesco a mostrarmi
realmente per chi sono, senza
compromessi o omissioni. Soprattutto
nellultimo pericdo, senta che il sug
sostegno @ diventato fondamentale.
Tengo davvero tanto a lei, & preziosa e
credo che sia lunica persona che prova
sariamante a capirmi e che mi ama per
come sono, Mi reputo davvero fortunata
ad avere lel nella vita.

i  Continua a scrivere

\

Community

Ho fatto coming out con la

mia migliore amica ma sento
che il nostro rapporto non e
piu lo stesso.

N Carala
ﬁ_ = 26| Bi|Cis|She/Her

Da quanto ke ho confidato di essere
bisessuale, sento che si & allontanata da me,
forse per paura che i migi comportamenti
possano non essere del tutio sincer e
nascondanc un ipotetico secondo fine. Avete
qualche consiglio da darmi per farle capire
che tra di noi & tutto come prima?

Risposte

B- + Ben Sarvi
31| Enty | Pan | He/She/They

Capisco che la situazicne sia difficlle e sia
frustrante sentirsi allontanati da quaicuno a
causa della propria sessualita. || primo
consighio che ti do & di assicurarie che 1a lua
sessualita non cambia la vostra amicizia: falle

sapere che [a tua sessualita non cambia il
3ttg che sa) sempre [a slesss persg "y

« Gaia Ciraulo
29 | Gis F | Het | She/Her

N

Khelp Community ."».'1I:.‘|*

Home

Domanda del giarng
Qual e l'ultima cosa
su cui hai mentito

d Una persona cara?

Ascolta su

daap.ly Talks
Trova il Bisessualita:
daap.ly Point sfide e miti
piu vicino a te da abbattere

Community

“Ho fatte coming out con la mia
migliore amica ma sento che il nostro
rapporto non & piu lo stesso.”

Trascina per il tuo percorso

zl

& i ! =1

Stefania
23| 8i| cis | She/Her
Modifica Il profilo

Le tue domandea Le tue carte

Trascina per il tuo percorso

06 28 151

Khelp  Community Mer '

Chat Points

Mentori

& Rodolfo Pessina

30| Cis | Bi | HefHim 13:46
Buona giornata Stefanial &

=5000 metri

Aggiungi risposta

Ehelp community M [:.":'1

< Mentori

® Mar, 14:00-2200
Via Giuseppe Pecchio, &
20131, Milano, MI

Lombargia, Italia

:1.-"-|"'-Ir_' ey

Mentore

Pty g

RAAL S Mk

Le tue carte

Su cosa stai
lavorando di cui
gli altri non si
rendono conto?

-250 metri

La tua risposta

b

~

Y Fra ncesca
Lissandrello

26 | Cis F | Pan
ShafHer

Mentori




From the Home screen, users can access all the
main sections of the app. Among these is the
Khelp section, available in two modes: OneloOne
| B Mode, for a guided and personalized journey,
doan.Iy 7 . . | & - ; and Play Mode, which offers random questions
= B g . inoe TR ' related to the app's main topics. There is also the
T CEmm D | | —— Community section, a space to share reflections
ekl | and start constructive conversations with other
users.

Card del giorno

Next comes the Cards section, where all the
user's answers are stored day by day. Each Card
" . R | represents a piece of their personal journey and

T ¢ | H| - can be viewed or edited at any time. From the

il - Home screen, users can also access the Talks
podcast page, profile settings, the notification
center, and their personal journey: by scrolling
down, a stylized alga appears, with each leaf
representing a completed activity.

Finally, the Mentors section is dedicated to
interactions between users and professionals.
Contact can take place via chat, or an
appointment can be scheduled at an affiliated
location.

Notifiche
Community

[l tuo percorso
Calendario
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click and download the Portfolio long version both in Italian or English
www.valeriocaglio.it/download

Thanks
for your attention!
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